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Bloomberg
Linea

About Us

Bloomberg Linea, a partnership between Bloomberg Media and Falic
Media, is a multilingual (Spanish, Portuguese and English) news source
for an audience focused on financial markets and business in the Latino
world.

It features premium multiplatform content from Bloomberg News and

original local content aimed at sophisticated audiences from different age
groups, backgrounds and who have a variety of interests.

Since its launch, in August 2021, bloomberglinea.com has become a
reference by providing data-driven and unbiased news. It has surpassed
the growth of its competitors, consolidating itself as the leading platform
for business and finance content about latinos and a reference worldwide.
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PARTNERSHIP OPPORTUNITIES

Multiplatform Media
Solutions

Bloomberg Linea provides advertisers with multiple
means of reaching diverse audiences.

For this purpose, we have a team focused on
understanding a brand’s commercial challenges, and
dedicated to providing the most appropriate and
integrated solutions as possible by working in a
tailored, personalized way.

Clients have the option of using multiple products to
reach their target audiences across the Bloomberg
Linea ecosystem:

o Branded Content Articles and Videos: +20k views per
article

Custom web series

Tailored podcasts

Unique events and experiences

Tailored trackers, infocharts and Lists

Custom live streams and events




OPPORTUNITIES

Successful
podcasts

Audience: Business and finance
enthusiasts, General news and comment
20-40 years old

Every morning, Bloomberg Linea’s
daily podcasts present the day’s
most relevant news and opinions.
From interviews with business
leaders, executives, politicians and
decision makers in Latin America
and Brazil to dynamic explainers that
update listeners on what they need
to know.

Brands may participate via pre-roll

ads or branded content inserts.

e Ouvi na Bloomberg Linea (daily)
podcast in Brazil. #15 in the list of
Brazil's most-listened-to podcasts
on Spotify
La Estratégia del Dia México
(LED) is the #1 podcast show in
audio streamings charts*
Successful LED franchise
expanded to Colombia and
Argentina.

Source:
https://chartable.com/podcasts/la-estrategia-del-dia/charts
*Apple, Spotify, Amazon

Listen here
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https://www.bloomberglinea.com.br/casa-de-negocios/
https://www.instagram.com/reel/Cg4niBJgCrs/
https://www.instagram.com/reel/Cg4niBJgCrs/

OPPORTUNITIES

Videocast

The successful La Estrategia
del Dia podcast in a visual
format

La Estratégia del Dia is a video
version of the daily podcast, that is
currently one of the most-listened-to
in Mexico, and also figures in charts
in several countries globally.

Due to the success of the daily audio
format, a daily videocast version
was launched.

Distribution is focused across its own
social channels, the Spotify player . L=rT
and on Bloomberg Linea sites. redioh, hombree: /

e Brands can feature via pre-roll ads
for up to 45 seconds.

e Brands can also choose a logo
presence during the episodes.

e This engaging format generates
more than 50,000 views per week.
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OPPORTUNITIES

Newsletters

Audience: financial market and
general news enthusiasts, 20+
years old.

Popular across Latin America’s
financial hubs

Bloomberg Linea’s daily newsletters gather
the most important information from around
the globe and present it in an engaging and
simple format.

With newsletters published both locally and
regionally Bloomberg Linea has direct contact
with readers every morning.

Additional, focused emails are sent on
breaking news and other topics such as
lifestyle and leisure.

e Daily emails, +300K opens per day

e Content in Portuguese and Spanish

o Newsletters are sent every morning and
evening, marking the opening and closing of
markets around the globe.

e Local newsletters are also sent daily,
offering brands the opportunity to target
local audiences.

Bloomberg

Alerta para Vale e exportacdes do Brasil
a China

As exportagies de minério de ferro do Brasil para a China reprosentam nio 56
uma das principais fontes de receita para a economia brasiora como servem
da refaréncia para oz negécias da Vale. S30 vendas que acumulam qmdl de
8% nos primeiros nove meses de 2022 ante © mesmo periodo do a
passado.

De janeiro a setembro, o Brasil exportou USS 14,42 bilhdes do produto para
© pais asidtico, abaixo do total de USE 23,45 bilhses nos nove prmeiros
meses de 2021, de acordo com dados do Ministério da Economia, que inchiem
a3 vendas para va; Kong o Macau.

L © Camércio
Exterior da Fn » P Bloomberg Linea mostra que, no terceiro trimestro, a
queda das exportagées brasileiras de minério de ferro foi de 45% om
rolagio a0 mesmo periodo de 2021, o que dustra o efeito da desvalcrizagdo
das cotagbes. Comparativamente 20 pice registrada em agasto de 2021, o
recuo foi do 65,8% nas remessas de minério para China.
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) La fuerza econémica que tienen los latinos
en EE.UU.

La pobiacién de latinos e hispanos o Estados Uridos ya supera los 62
milones, segin el US Census. Eso representa casi una quinta parte del total
de a poblacién o el pais: 18%. Es decir, en términos absolutos, 1 do cada

ey

Tal 05 el pe=o do los latinos en EE.UU. que se calcula que esta poblacién
genarsuns prohucelde scoatimion de 48628 bilcmss onds mhe. De hectc,
ona argaizacicn Laina Dono, o famado P8 Latina secia
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o [rth ey o de Maniea (US1 07 iones)

Adems, al tamar decisions scbre su vida coma consuridares 3 una edad
fomprara, los latinos en EE.UU. tienen dos décadas ms

consumidores sctivos qua ol mayor grupe étnico do EEUU. ligando a 50
afios do consumo.

En témninos econémicos, a los lasnos en EE.UU. no séko los mueve of
consumo, sino también el negocio. £l espinty emprandedar ue proviene de.
paises de origen so refleja en u nueva nacién, donds, como refiers of
" esta comunidad representa ol 80% do las nusvas
adiciones a a fuerza laboral y ol 52% da los generadores de nuavos.
s gracias al extablocimiento de ruevos negacios.
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OPPORTUNITIES

Web Series
Casa de Negocio$

Audience: Newcomers, affluential, 20- 45 years old

After two successful seasons, Bloomberg
Linea opens its doors once again and
welcomes some of Brazil’s most
influential leaders for a fireside chat in
Casa de Negocio$.

The web series’ second season, launched
in August 2022, featured exclusive
conversations with distinguished leaders
who move the business world, C-suite
executives from companies such as
Google, Microsoft, WeWork and more.

Using the most exclusive spaces of Latin
America’s financial capital, Sdo Paulo, as a
backdrop, Casa de Negdcio$ brings a
unique concept to Brazil.

Google wework B Microsoft

https://www.bloomberglinea.com.br/casa-de-negocios/

L el
il CEO GE Beauty 6
* UII (1

et

wwau

exagilg
Bioomberg

Camila Coutinho

\NA_;; Sor

U


https://www.bloomberglinea.com.br/casa-de-negocios/

Webseries Case Study: Marketing and Multiplatform Distribution

Bloomberg S — » SN = 17:40 wm -
webseries projects are " <

promoted across the casade

Bloomberg Linea negécios 3

¢asade, .
S
negocios Casade
Negoécio$

Casa de Negdcio$

ecosystem via dedicated
mini sites, transmission on
social media and marketing
pushes via email to

databases of engaged
users. QB
Additionally, the web series Fabio _ b
is also repurposed as a Covliio S
podcast in order to increase - a4 - .

. f i it Classificar
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Webseries' podcast on Spotify
Link

Bloomberg Linea Brasil @

Contelido Patrocinado | Casa de Negécio$ da
Bloomberg Linea: No segundo episédio, Ricardo
Guerra, CIO do

» Bloombery Lines Brasil - 141.8K viewsn 3:36/29:48 7

Example of a social media broadcast,
amounting to more than 500K views
per episode in all channels

Link
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https://twitter.com/BloombergLineaB/status/1565761553349365760?s=20&t=bRPtPSKJSfNZy7xGbgZv5A
https://open.spotify.com/show/5wiwb5sjAdvVyAIp5UXwKj

SOCIAL

Short-Form
Videos

Bloomberg Linea creates daily
content with short-form videos
intended to tell News in 60
seconds or less.

The TikTok handles have
become a reference in Latin
America, balancing the
“Bloomberg Way” with high user
engagement, connecting with
younger generations.

e Content oriented for TikTok and
Instagram Reels

e In-video Ad banner
opportunities

e Option to feature product
placement

@BloombergLineaBrasil
@BloombergLinea
@BloombegLineaColombia
@BloombergLineaArgentina

Private & Confidential

In-video AD Product Placement

Bloomberg

@bloomberglineabrasil
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https://www.tiktok.com/@bloomberglineabrasil
https://www.tiktok.com/@bloomberglinea
https://www.tiktok.com/@bloomberglineacolombia
https://www.tiktok.com/@bloomberglineaargentina

MINI DOCS

Long-Form
Videos

Bloomberg Linea also produces
one-off web series and
documentary projects that focus
on current events.

The Loop project, by Bloomberg
Linea, was launched in Qatar
during the 2022 FIFA World Cup
in November and December
2022, and focus on producing
content in a mini-documentary
style format, up to eight minutes
long.

Content oriented for Youtube
"Offered by" a specific brand.
Wide range of themes such as
culture, entertainment and
general curiosities.

Options available to
incorporate branded content
segments.

Faga login para curtir
videos, comentar e se
inscrever

@ @
5

Faga login para curtir
videos, comentar ¢ se
Inscrever.

Bloomberg

Informagdo independente que conecta a América Latina

e Bloomberg Linea Brasil

Nicio

Bloomberg Linea chege 80 Brasil

OQUEOCATAR

REALMENTE $
GANHA COM A COPA <) ABloomber Lines chega 80 Basdpera anstorma o et

como vock se informa. Informages relevantes de forma rigida
« independente.
A partir de agosto!

INSCREVER-SE




OPPORTUNITIES

Virtual Live Streams

Target audience: Corporate audiences
and general public interested in the
live stream topic via targeted
distribution, 35+ years old

Bloomberg Linea’s branded content
studio works with brands to produce
high-quality virtual events, webinars
and other diverse formats that impact
users across different platforms and
languages.

Some examples of sponsored
content live streams that have been
produced include BlackRock,
Mastercard, Dow and others.

Transmitted across a range of
social and video platforms.

Ideal for thought leadership and
brand awareness

Option to use as a lead generation
tool.

@  BlackRock <>

Bloomberg Linea

O futuro da <
criptoeconomia  <geT ®

na América Latina e no Caribe

Durante esta transmissado online, reunimos os lideres
de opinido da indUstria para debater o futuro dessa
nova tecnologia.

Assista ament vento sobre a regulagGo da
criptoeconomia, o seu impacto na vida das pessoas, na cultura e nas

f ¥ © in

Total Reach

+10.4m

Total Views

+3.59m

Bioomberg Linea ©

El futuro de la criptoeconomia en LatAm es una
transmision virtual en vivo que reune a lideres de
opinion para debatir el futuro de esta nueva tecnologia
en la region.

Cortams prominebt con ¢ 6oy de Mastercard

®
El futuro de la,

crintoeconomia

Videos

BlackRock

Buildinga better future| ==

Contetdo patrocinado | Construa um fu...
OO Youand 238 others

jays ago



https://www.bloomberglinea.com.br/blackrocklavf
https://www.bloomberglinea.com.br/futuro_da_criptoeconomia
https://www.bloomberglinea.com/summit_sustentabilidad/

OPPORTUNITIES

Events

Audience: Executives, C-suites, industry specialists,
decision makers 35+ years

Bloomberg Linea's priority is to promote relevant
discussions and unique debates in Latin America in 2023.

Following up on the success of the Bloomberg Linea
Summit hosted in Brazil in 2022, multiple events will be
organized throughout the region in 2023.

These exclusive gatherings will offer brands the opportunity
to network, generate brand awareness and to share thought
leadership content with high-level audiences.

e In-person events in 2023
e Premium locations in Brazil and Latin America
e Sponsorship and Partner Spotlight Opportunities

Events video
Event homepage example

Bloomberg

Summit



https://www.instagram.com/reel/Ci-1-hSAgdL/
https://www.bloomberglinea.com.br/eventos_2022/

Bloomberg

OPPORTUNITIES

PATROCINADO POR:

REMY MARTIN

High-Impact Lists
Audience: Large social media reach,

wide scope, national and regional
media repercussion

Bloomberg
Bloomberg Linea’s editorial team generates several different
lists each year. The goal is to highlight leaders, influencers and
personalities who are driving change and impact in Latin
America. MOST INFLUENTIA!

These editorial-driven products generate huge social media
impact and also feature in Tier 1 media across the region.

Sponsorship of these products provides brands with the
opportunity to associate themselves with successful leaders and
changemakers, while generating enormous reach and brand
awareness.

LATAM’s 10 o
Published in three languages ENTREPRENEURS OF 2021

The publication of each list drives over 500 organic mentions
and posts across different social media channels.
o List:

Editorial-driven

100 influential latinos

The 500 most influential of LatAm
LatAm’s 100 entrepreneurs

50 women of impact

O O O O

https://www.bloomberglinea.com/reports/100-influential-latinos-2022/



https://www.bloomberglinea.com.br/casa-de-negocios/

CLIENTS 2022
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Advertising Formats
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DISPLAY

Sponsored
section

Audience: Segmented according to
section focus

Bloomberg offers the
opportunity to sponsor editorial
verticals on the site. This high-
impact option includes both
branded content and display
elements and provides brands
with the opportunity to position
themselves alongside a certain
topic or focus.

Quality editorial content
produced by Bloomberg Linea
100% share of voice,
exclusivity in the section's
banners and branded content.
Native ads or branded content
options.

Sponsorship is available for a
minimum of 6 months.

https://www.bloomberglinea.com/linea-latina/

. Descubre

los innovadores avances que
Mastercard tiene para ti

Conoce mas >

AméricaMOVINIS & F078% —ESTaDISTMGNTLADS GT35 ¥ -S13% —CameX T35 ¥ -Z30% FIrSTMSJestc SIVer 577

Bloomberg Linea
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https://www.bloomberglinea.com.br/casa-de-negocios/

DISPLAY

Branded Content
experiences

Audience: Segmented by language,
location, section and topic of interest

Branded Content experiences
are an effective response to an
increasingly saturated market
by offering commercial content
with an editorial touch.

Bloomberg Linea offers
customized and interactive
branded content pieces to
represent your brand with
quality and focus on the
audiences most relevant to
your strategy.

Texts and infographics
Videos

interactive page

20k+ qualified views per
article

COA Symposlum Convenes Leaders to Discuss Latin America’s Evolving
Business Landscape

\‘ l ‘F Wlb JC“TK J'.Jl
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Read more

Bloomberg
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CELEBRANDO
50 ANOS

UNAHISTORIA SOBRE
EL DISENO DEL TIEMPO

Read more
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https://www.instagram.com/reel/Cg4niBJgCrs/
https://www.instagram.com/reel/Cg4niBJgCrs/

DISPLAY

Sponsorship of
the Stock Market
Ticker

Audience: Segmented by country,
general audiences

Bloomberg Linea offers the
opportunity to sponsor the market
quote ticker with a 100% share of
voice on the space.

A clickable format, this
sponsorship provides brands with
one of the most high-impact
visible placements on the site.

e Clickable logo redirecting traffic
to brand's website

e Sponsorship is available for a
minimum of 6 months.

132 & +021% BradescoPN 2047 ¥-2.38% BancodoBrasilON 4066 A +022% Nubank 439 ¥ -6.40%

Ibovespa 116,37525 ¥ -1.01% Délar/R$ 519 |6n

AFALIC MEDIA Property

Bloomberg Linea

Summit Mercados Cripto Tech Newsletter Inovagéo Startups ESG Bloomberg Green Internacional Brasil Agro Elei¢des 2022
‘Seethefullist of Latin America’s 500 Your logo
12 Charts to Dig the Global Economy: here

Brazil Prices Up, La Nifia Hits South
America

Brazil Runoff Tension Triggers
Workplace Harassment Complaints

Amost al

The Lithium Market Is Getting Hotter and
Now Traders Are Moving In

—— — 1!

A Guide for Trading Brazilian Assets

e .; . . SRR B o Overseas on Election Night
or Lula: Brazilians Vote in a Historic tbimosteectiol I, | i e
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DISPLAY

Native
Advertisements

Audience: Segmented by language,
geo, vertical and topic of interest

Native ads provide brands with
the opportunity to position their
own or external content on
Bloomberg Linea’s website.

Sponsored Content

How to trade
cryptocurrencies with
responsibility

These sponsored insertions have
an above average CTR (0.15%)
and allow brands to position their
content in a premium space.

By Binance

e Native ads can be used to
promote external links or the
brand’s own branded content.

e The option exists to have a
daily, weekly or monthly
placement.




DISPLAY

Newsletter
Sponsorship

Audience: Segmented according to
newsletter focus

Bloomberg Linea’s daily

newsletters offer the chance for
brands to sponsor the email with
both logo and banner presence.

Clients enjoy 100% SOV per

email newsletter send and have
the opportunity to sponsor on a
daily, weekly and monthly basis.

Options to sponsor local or
regional newsletters.
Newsletters are available in
both Spanish and Portuguese.
Metrics provided on open rate
and CTR.

Your direct line to data-driven Latino news

'LINEA LATINA (X

CENTROAMERICA
COLOMBIA

ARGENTINA

MEXICO

LINEA
*=CAMBIO

W ha

-y

Lineade
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Breakfast ‘

o seu primeiro gole de noticias

AFTER HOUR/

Linha Executiva

+ EUA: Variaco de Empregos Privados Atividade Empresarial no
mwmammwmm
da OPEP, Atividade das Refinarias/Estoques de Petrdieo - EIA, Pedidos de
Hipotecas - MBA

« Europa: Alemanha (Balanga Comercial/ mwwo):
meWM)m(m Consumidor)

« América Latina: Brasil (Producdo Industrial/Ago, Fluxo Cambial Estrangeiro);
Coldmbia (IPC/Sep), México (Confianga do Consumidor)

* Bancos centrais: Discursos de Raphael Bostic (Fed), Johannes Beermann
(Bundesbank), Haruhiko Kuroda (BoJ)

. (Pedidos de Desemprego); Zona do Euro no
w-nl xmmaammmm de

Evans, Loretta Mester, Lisa Cook e Christopher Waller (Fed)
. Vendas no
Crédito

EUA: (Relatdrio de Emprego-Payroll/Set, no Atacado/Ago,
Consumidor/Ago); Zona do Euro (Cupula de Lideres da Unido
). Pronunciamentos de John Williams (Fed) e David Ramsden (BoE)

AFTER HOUR/

Banner Ad Placement

Destaques Bloomberg Linea

| J

As arAae mais Bau Nalin lands da Rnlannarn 4
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DISPLAY

SPONSORED BY | Your logo here
SPONSORED
BY

NeWSIQtter » Los mercados esta manana Your logo here .
. . g ) Indi Valor eal
Sponsorship: charts == Ef’;"""" —“‘“‘”

Bitcoin 0,03% USS 16.813

Dow Jones Futuros 0,70% 33.284

. . S&P Futuros 0,53% 3.869

Audience: Segmented according to NasdaqFuturos 045% 1225
newsletter focus s 660 092% 428,04 O
FTSE 100 0,58% 7413 ""i

. ) . . Nikkei 225 0,68% 26387
Charts provide information in a HengSend 0.34% 19360 B
dynamic and direct way in daily Shancal 017% 3073 -

newsletters, attracting the quick oro 015% Uss1.823 |

attention of our readers. Petréleo WTI 124% Uss 77,03 o=
]
[—_3

Our clients can sponsor these
charts through a logo with the
possibility of redirecting to their site.

Bonos del Tesoro - 10 afos USs$ 10363 3,68%

° Four daily newsletters are
available:

. . Os mercados nesta manha *"*° | Jeurlogo SPONSORED BY
Linea de Partida i g
OSOtoro [ Variacién Cierre
Linea de Cambio Dow Jones Futuros A 084% 33.265 = Dow Jones 1,60% 33.376,48
Breakfast S4P Futuros 058% 3871 S&P 500 1,49% 3.878,44
Hindan Ftroe 0p7% t1568 E Nasdaq Composite 1,54% 10.709,37
° Metrics on open rate and s:’;:?:: Z‘:j: :279': Stoxx Europe 600 1,71% 431,44
. " . WTI 2,89% Us$78,43
CTR are prOVIded' Nikkei 225 0,68% 26387

Brent 2,88% US$82,29

Cobre LME 0,41% Uss8.354
Soja Bolsa de Chicago 1,18% US$544,00
Bitcoin* v-0,03% US$16.788

Hang Seng 0,34% 19.160

Shangai 017% 3.073
Ouro 0,06% uUss1.814
Petréleo WTI 0,38% Uss 76,38
Bitcoin 0,05% USS 16.813

Bonos del Tesoro - 10 afos
T-Note 10 anos USS 10363 3,68%




Sponsored Quiz

Segmented by topic and the client’s interests.

An interactive experience for users to stay updated
with a variety of news related to your brand and to
test their knowledge through a quiz game.

The brand will have the opportunity to connect in a
creative way with users through two options:

Customized: The client chooses the topic
of interest for the Quiz + banner
exclusivity.

Media display: exclusivity of banners on
the page.

Quiz topics:

Entrepreneurship

Financial Education

Leadership

Work

Future of business

Working under uncertainty
Artificial Intelligence in business
Automatization

Cybersecurity

Leading teams remotely

Promotion of the Quiz through banners, social
media and newsletters.

DESKTOP

The banner here

© & awen PbsbemPN el v e WAON e 4 aaen TRIPN

Bloomberg Linea
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(Qué paso6 enlos
mercados en 20227

https://www.bloomberglinea.com/especiales/quiz-de-afio-nuevo-2023/

MOBILE

452 W .089% BRcoln/USD 65804

© Bloomberg Linea @

Qusa

4Qub pasd enlos
mercacdos en 20227

Latinoamérica es intensa, llena de matices y con
una alta proyeccién econdmica. En este afio que
termina, muchos hechos sorprendieron. La
inflacién y la fortaleza del délar hicieron lo suyo
¢ impactaron en las monedas regionales; pocas
resistieron a sus embates. Pero también hubo
ganadores, algunos paises y empresas tomaron
impuiso,

En este breve quiz de 10 preguntas, Bloomberg
Linea le reta a descubrir cudnto aprendié en el
2022 de la economia regional y sus
protagonistas:

Quitin ocupa el trono como ka persona mas
ricadela region




DISPLAY

Display
Ad Formats

Audience: Segmented by language,
geo and 1st/3rd party data

DESKTOP

Billboard — 970 x 250*
Super banner — 728 x 90
Half Page — 300 x 600
Skyscraper — 160 x 600
Square — 300 x 250
Footer — 970 x 90

MOBILE
Slim Banner — 320 x 50
Square — 300 x 250

HTML5, JPG/PNG accepted in
high resolution or 3rd Party Tags.
Maximum individual size: 200kb.

*Not sold by programmatic means.
Super premium format with differentiated
value.




VIDEOS

Video Ads with
high impact

Audience: High Impact to all
audiences and takeovers

This interactive format gives you more
opportunities to show a message
putting together text and video. The
videos run as a high-impact ad, into
homepages, article pages and
sections. A easy way to reach general
audiences.

Video in display formats

° Desktop:
Billboard - 970x250*

Mobile:
Square - 300x250*

MP4 video accepted for this format.
Maximum time: 60s.

*Not sold by programmatic means.
Super premium format with differentiated value.

Reproduccion automatica para el
usuario, como un anuncio de television

e & Confidential

Privat



DISPLAY

Video
Floating Ads

Audience: Segmented by language,
geo and 1st/3rd party data

A pre-roll video ad that is
published in the lower right
corner of the homepage and/or
content pages.

The format is clickable and takes
the reader to the client's external
website.

e Video runs as a pop-up on the
page

e Option to target delivery and
switch creative in local
markets.

https://www.bloomberglinea.com.br/



https://www.bloomberglinea.com.br/casa-de-negocios/
https://www.bloomberglinea.com.br/

Contact:



mailto:ads@bloomberglinea.com
mailto:partnerships@bloomberglinea.com

